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—The premier- event in ocean rowing - a challenge that takes rowers'more
—than-3000 miles west from San Sebastian in La Gomera, Canary Islands
“to-Nelson’s Dockyard-in English Harbour, Antigua & Barbuda. The

” ATLA N TI c CHAL L EN G E ===annual race begins in early December, with up to 35 teams participating
= —from.around the wortd. = :

The Talisker Whisky Atlantic Challenge brings together Upon finishing, rowers join a small community of friends that have
teams from all walks of life, united by the same objective - shared the adventures of an ocean crossing. The mental and

to take on the unique challenge of crossing an ocean in a physical endurance results in a life-changing achievement that will
rowing boat. never be forgotten.

The atmosphere is electric as the teams help each other

prepare for the challenge of the mighty Atlantic Ocean. The

race creates strong friendships and competitiveness gives way LAR;;E(;;;RERA oy
to camaraderie as months of planning turn into reality at the BRI TAI IQKER

start line in La Gomera. - WHISKY

At sea, the teams battle with sleep deprivation, salt sores and RACE ENDS
the physical extremes that the row inflicts. Rowers are left A”IIEEA
with their own thoughts, the vast expanse of the ocean and the :

job of getting the boat to safety on the other side. The race

offers a different experience to all involved. Teams depart from La Gomera, Spain and row across the Atlantic
arriving in English Harbour, Antigua

PG 4
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RACE ORGANISER

Atlantic Campaigns are the owners and organisers of the race. The
company’s staff has more than 50 years of ocean rowing experience,
which is combined with a deep dedication to - and passion for - the sport.

mo

Atlantic Campaigns see the race as a platform to nurture and create future
greatness. The characters that take part often become role models for
ocean rowing and sometimes even mentors for future teams.

Atlantic Campaigns’ main concern is always safety, but the rowers’ success
and fulfilment of their dreams is their primary goal. The company prides
itself on being there from start to finish and beyond.

“As CEO of Atlantic Campaigns (the race organisers of the Talisker Whisky
Atlantic Challenge) it is my privilege to personally shake hands with every single
member of our fleet when they leave the start line in La Gomera. When you look
into the rowers’ eyes before they are about to row 3000 miles across the Atlantic
Ocean, you see courage, determination, fear and bravery. Every team is special,
every team has their own story and every team will have their own journey
different from those that have gone before them - to see the change in their eyes
and to witness mother natures’s impact is truly inspirational, not only for me but
for so many people around the world. As race organisers we pride ourselves on
the best safety records in ocean rowing, something we will never stop striving to
make better with every year that follows. The platform that the

Talisker Whisky Atlantic Challenge provides enables individuals to achieve their
dreams - in the safest and most celebrated way possible.”

CARSTEN HERON OLSEN, CEO ATLANTIC CAMPAIGNS
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TITLE SPONSOR

Talisker Whisky, a brand synonymous with rugged
adventure, has been the official title sponsor for six
consecutive races. Since 2013, Talisker & Atlantic
Campaigns have been proud partners striving to provide
a unique annual experience.

Talisker is the oldest distillery on the Isle of Skye, made b
the sea in one of the most remote and rugged
beautiful, landscapes in Scotland.

“We are very proud to conti
relationship with this extraordina
celebrates the transformational e
each rower as they lmmers
elemen isker WH
advern
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“Atlantic Campaigns enable ordinary people to do extraordinary things,
they want you to succeed at what for most of us will be a once in a lifetime
challenge and that means preparation, preparation, preparation. Their
highly experienced team offer guidance throughout your journey from the
moment you first sign up to undertake this incredible challenge to the
moment when you step foot on land in English Harbour, Antigua. Prior to
the row each individual receives a dizzying array of strict rules, training
courses which must be undertaken and essential items of equipment to
source, most of which will be unfamiliar to the average person.

It Is a steep, often daunting, learning curve - and it needs to be

because Atlantic Campaigns know that in order to succeed it is essential
to have the skills to fix things on the ocean should they go wrong. When
setting off from La Gomera it doesn't take long to realise that this truly is
a unique challenge for every individual, whether a solo rower or a crew-
member. | can’t thank Atlantic Campaigns enough for equipping me with
the necessary skills as well as providing advice and emotional support
when it was needed most.”

Sara Brewer, Team Row off the Wall

“Whichever way you look at it, the Talisker Whisky Atlantic Challenge is an
enormous undertaking. Entering a team into the race challenges individuals
and crews in so many ways, most of them before you ever get near to the
start line. Once the row begins the challenges move to a different level. To
be successful on the water we needed to be fully prepared, trained and
organised.

Without the incredible support of Atlantic Campaigns the preparation would
have been much more difficult and the row would have been a launch into
the unknown. At every stage of the campaign Nikki and the team helped us
with knowledgeable advice, structured support, useful contacts, critical
training, and an experienced voice encouraging us to make sure we had the
disciplines in place to be successful. They were the unseen members of our
team and without their superb support we would have found the wonderful
experience of the Talisker Whisky Atlantic Challenge far more difficult and
stressful.”

x

KEVIN GASKEEL, MATTXGASKELL, \%L H@ELINGQHEAE'T CHJ\?% HODGSON & SAM COXON

>

Kevin Gaskell, Team Ocean 5
PG 7
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HIS OF THE RACE

2005: 2009:
This year the Woodvale Atlantic Rowing Race With a delayed race start
combined with the ORS Atlantic Rowing Regatta. The due to bad weather the race
s o race was now also open for other classes and therefore started in January 2010.
2001: it was possible for Team Atlantic-4 with David Martin, Englishman Charlie Pitcher
1966: Now named the Ward Evans Neil Wightwick, Glynn Coupland and George Simpson won as a solo rower on
Sir Chay Blyth and John Atlantic Rowing Race it was once from_the UK to step on_Land in the new finishing port of board JJ (Insure & Go)' after
Ridgway were the first again a boat from New Zealand - EngU_sh Harbour in Antigua after 49 days, 14 h_ogrs, arjd 52_ days, 6 hours, and 47
pair to row across the ‘Team Telecom Challenge” rowed by 21 minutes. 26 boats started the race and 20 finished in minutes. The brpther of
Atlantic in the twentieth Matt Goodman and Steve Westlake Antlgug. This was als_o the year where the double Atlantic Campaigns CEO,
century, crossing from _ that finished first in Barbados Olympic gold medallist James Cracknell and the TV Carsje_n Herqn Ol;en,
Cape Cod to Ireland in a after 42 days, 4 hours, and 3 prese_n_ter Ben_ Fogle participated, resulting in ’Fhe Royal participated in this race and
time of 92 days. minutes. 36 t;oats sta‘rted the race Television Society award winning programme, Through the seed was planted for
C Hell and High Water’ produced for BBC. what would become a new
and 33 finished. s
era within the world of
ocean rowing.
® C ® e ® C @ . ®
1896: 2011:
Tw% l.\lorwegian 1997: . . . 2003: 2007: Talisker Whisky signed their
immigrants, George Inspired by his row in 1966 Sir Chay Named the Woodvale Atlantic Rowing Race Once again named the first one-year contract with
Harbo and Frank Blyth with his company "The the race changed its departure port to San Woodvale Atlantic Rowing previous race organisers
Samuelsen became the Challenge Business’ organised the Sebastian de la Gomera, an island just south of Race. the race moved the Woodvale Challenge. The
first people ever to row first Atlantic Race, named the Port Tenerife - the same port and island where Start ‘date to the now 2011 race departgd Wlth a
ACross an ocean, rowing St. Charles Rowing Race, starting Christopher Columbus started his journey traditional month of fleet of 17 boats, including
the Atlantic W-E from from Playa San Juan, Tenerife and towards the new world. The first boat to arrive December. After 48 days, 2 the now legendary
New York to England. only allowing teams of pairs. The in Port St. Charles, Barbados was ‘Team houre. and 572 minutes the RowZRecovery. Only 11
Their time recorded for race finished in Port St. Charles, Holiday Shoppe Challenge’ - with the winning Britisr‘w Tearn Pura Vida’ teams made it to th_e finish
rowing the North Barbados 3,000 miles away. 30 teams team once again hailing from New Zealand. represented by John Cecil- line in Barbados, with the
Atlantic Ocean was not started and 24 teams finished. After James Fitzgerald and Kevin Biggar arrived Wright, Robbie Grant, Tom winning team Box no 8
broken for 114 years. 41 days, 2 hours, and 55 minutes after a record breaking time of 40 days, 4 Harvey‘& Carl Theakston completing the race in 40
‘Team Kiwi Challenge’ from New hours, and 3 minutes, closely followed by Victoriousl days, 9 hours, and 15
: : : A , e y stepped on land inut
Zealand with Rob Hamill and Phil Team CRC’" who came in just 9 hours later. in sunny Antigua. minutes

Stubbs on board arrived in Barbados.
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The founders of Talisker Whisky, the MacAskill
brothers, rowed from Eigg to Skye to establish
the Talisker distillery in Scotland almost 200
years ago. In their honour, the winners of the
Talisker Whisky Atlantic Challenge are now
awarded ‘'The MacAskill Trophy.

THE RACE

2013:

After purchasing the rights to the race in
2012, the 2013 edition was the first
organised by Atlantic Campaigns. The race
was won by Team Locura who arrived into
Antigua after 41 days, 2 hours, and 38
minutes with a blue marlin beak pierced
through their hull.

Virgin Atlantic signed as the Official Travel
Partner of TWAC.

2 Boys in a Boat raised £360k to set a new
record for the largest amount of money
raised for charity in the race’s history.

2016:

The new race record didn't last long as
the Anglo-American Team Latitude 35,
manned by Jason Caldwell, Angus
Collins, Matthew Brown and Alex
Simpson, took almost two days off the
previous record with a winning time of
35 days, 14 hours, and 3 minutes. The
first onboard Inmarsat system sends
back live footage of the race in real
time. Team Row 4 James raised to
£650k to break the record for the
largest amount for money raised for
charity.

2018:

A total contrast to the conditions of the
previous race, this year was relatively
calm and slow. There were some
headwinds and times of frustrating calm.
Though conditions were not as volatile as
previous editions, crews had to dig deep
for every mile and face the challenge of
slow, hard rowing with no surfing and no
significant helping conditions. World
records were still achieved with the
youngest ever male solo (Lukas
Haitzmann), the oldest ever pair
(Grandads of the Atlantic) and the fastest
female pair (Whale of a Time) to name
but a few.

May 2013:

Talisker Whisky brings the first
rowing-machine powered cinema to
London! A 30-foot screen by Tower
Bridge shows the epic BBC
documentary, ‘Through Hell and High
Water’ featuring double Olympic gold
medallist James Cracknell and TV
presenter Ben Fogle crossing the
Atlantic in 2005. The event is a teaser
for the Talisker Whisky Atlantic
Challenge 2013 and get recognised by
Guinness World Records for
generating the most electricity within
an hour using rowing machines.

C

2015:

New developments and safety
procedures introduced by Atlantic
Campaigns bear fruit as 26 teams
leave La Gomera on December 20th in
the Talisker Whisky Atlantic
Challenge - and 26 teams arrive safely
in Antigua. This was also the year
where Team Ocean Reunion,
consisting of Angus Collins, Gus
Barton, Joe Barnett, and Jack
Mayhew, set the new race record of 37
days, 9 hours, and 12 minutes. TWAC
2015 also set records the youngest
(Callum Gathercole) and the oldest
(Peter Smith) ocean rowers.

Atlantic Campaigns decides to run the
race annually, signing a three-year
title sponsorship deal with Talisker
Whisky and ensuring the upcoming
editions of the race will be named the
Talisker Whisky Atlantic Challenge.

Fren n e

NEW RACE RECORA

CALISKER

2017:

Atlantic Campaigns develop the
official #TWAC merchandise brand
‘3000 miles’. This race is remembered
as one of the fastest and most
changeable in history. This lead to two
rescues and two abandonments but
also some of the most prestigious
world records in history. The Four
Oarsmen (UK) won the race with a
time of 29 days, 13 hours, and 34
minutes and Mark Slats (NL) achieved
the fastest solo crossing in history
with a time of 30 days, 7 hours and 49
minutes.

2019:

The biggest fleet to date! 35
boats left La Gomera on
December 12th, and 87 days
later the race completed. The
winners of the 2019 race were
Fortitude IV. All 35 teams arrived
safely into Antigua with 8 solo
rowers, 6 pairs, 4 trios, 15 fours
and 2 five-man teams all
accounted for. Another two-year
title sponsorship deal was signed
between Atlantic Campaigns and
Talisker Whisky, and a
momentous 5 year deal was
signed between Atlantic
Campaigns and the Antigua &
Barbuda Government

PG 9
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Each team will row in excess on 1.5 million oar strokes during a race.

Team Fourtitude IV achieved the fastest 24 hours ever with 107.45 nautical miles covered.
Rowers will row for 2 hours, and sleep for 2 hours, constantly, 24 hours a day.

More people have climbed Mount Everest than rowed across the Atlantic.

Participants in the Race have raised over €11 million for charities worldwide over the last
six races.

At its deepest, the Atlantic Ocean is 8.5km / 5.28 miles deep.
The waves that the rowers experience can measure up to 20ft high.

There are two safety yachts supporting the teams as they cross the ocean. In the 2013
race, one yacht travelled a massive 9000nm!

The 2013 winning Team Locura arrived in Antigua with a blue marlin beak pierced through
the hull of the boat.

Each rower is expected to use 800 sheets of toilet paper during their crossing.
The teams are supported 24/7 by two land-based duty officers.

In the 2016 race, solo rower Daryl Farmer arrived in Antigua after 96 days, rowing without
a rudder to steer with for nearly 1200miles/40 days.

Each rower aims to consume 10 litres of water per day.
Rowers burn in excess of 5,000 calories per day.

There is no toilet on board - rowers use a bucket!

Each rower loses on average 12kg crossing the Atlantic!

In the 2018 race, solo rower Kelda Wood (Row 2 Raise) was kept company by a whale for
nearly 7 days.

A fully functioning water maker takes 30 minutes to make 20 litres of water.
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BOAT BRANDING

The rowing boat is the ultimate blank canvas - a floating billboard that will be
shown around the world.

BRANDING

mo

Preparing to row the Atlantic Ocean takes time, training and money. On average,

the rowers need to raise between €90,000 - €120,000 per campaign in order to get
to the start line.

The Talisker Whisky Atlantic Challenge offers potential sponsors, brands and
ambassadors the opportunity to raise the profile and brand perception of their
company on a national and international scale.

Sponsoring a team’s challenge gives companies and brands the opportunity to
align with a project that not only represents the core values of their business, but
also gives access to a potential audience of more than 3 billion people worldwide.

Team Oarsome Foursome oﬁrthe-Z?;rq/! race

.
—\

_ (—

—  —Atlantic Challenge 2019. Our support was inspired especially by

BRINKLEY - PROPELLER ‘Welcome s |[@]S)| ELLIOTEROWN QEFT

S to Yorkshi
P .

ReSound, the leading hearing aid brand, had the honour of
sponsoring the Oarsome Foursome during the Talisker Whisky

teamm member Mo O'Brien, who became the first person with

profound hearing loss to row across the Atlantic Ocean.
hroughout the race, all our colleagues, from people working in
nafuiacturing and office functions to our CEO have been with
e team¥er every stroke across the mighty ocean. Seeing what

yotlean.achieve when equipped with the best hearing
technologyhas been highly engaging for all of us. We've also
seen an important interest from journalists, media, and
eommunity influencers who've wanted to engage with us and
the Oarsome Foursome on their achievements.”

Marie Schleimann Nordlund
Head of PR, Media and Communication
GN Hearing/ReSound
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GLOBAL

The Talisker Whisky Atlantic Challenge attracts
rowers from across the globe - all of whom are
united by the challenge of crossing an ocean.

To date, teams have hailed from: the UK, Germany,
Ireland, the USA, South Africa, Spain, Romania,
Norway, Sweden, Australia, New Zealand, China,
Finland, Netherlands, Italy, Switzerland, Wales,
Scotland, Northern Ireland, Egypt, Ukraine, and
Antigua. Each team draws significant fan and media
attention in their home country. The Talisker Whisky
Atlantic Challenge is the key international event in
ocean rowing.
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BRANDING

The 2019 race saw one leaderboard with the following boat classes:

e R45Class e SeaSabre Class e DOR34
e R25Class e Woodvale / Rossiters Fours Class e (028
* - - : e R15Class e \Wooden Class e | B4
Sgiiﬁitdceffgi”g time achieved by e SpindriftClass  » Adkin Class
e QOcean 2+3 Class e DOR12
R2 R1
R45 o > S
/ _— \ / T~
\ \ _ _:_._—————;\%\ — —
T - 12 > R (12)
TWAC 2017 - The Four Oarsmen TWAC 2019 - Resilient:X TWAC 2017 - Row 4 Cancer
*29 days, 13 hours, 34 minutes *37 days 7 hrs 44 min *30 days, 7 hours, 49 minutes
Spindrift Ocean 2+3 SeaSabre
S - ) yauul A A
12 L 12 . (12)

TWAC 2019 - Fight Oar Die
*50 days 11 hrs 35 min

Woodvale / Rossiters

TWAC 2017 - Atlantic Four

*38 days, 14 hours, 32 minutes
PG 14

TWAC 2017 - Oarsome Buoys
*44 days, 13 hours, 43 minutes

Wood

TWAC 2015 - Team Hesco
*46 days, 9 hours, 42 minutes

TWAC 2017 - Atlantic Ladies
*60 days, 18 hours, 34 minutes

Adkin

- \ N

- \7 y 2 A —_-\——'—"»

S S 12

TWAC 2015 - Atlantic Drifters
*43 days, 16 hours, 18 minutes



BRANDING

e
DOR12 DOR34
- - ) 028
‘/" : }I - \\ [ ‘ | :’ B ;--\ N , 7' a T ] - ’
— — E— — l - ) - - o — . - - — |
TWAC 2019 - The Swiss 1s TWAC 2019 - Swiss Ocean Dancers TWAC 2019 - Van Durme Brothers
*74 days 23 hrs 56 min *45 days 2 hrs 18 min *39 days 21 hrs 2 min
LB4
The upcoming 2020 race will see one leaderboard, with a Race
Class and an Open Class. The Race Class will feature the R45 and

= — the R25 designs, with all other designs racing in the Open Class.

*Soon to be set!

TALISKER w HISKY
ATLANTIC CHALLENGE
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CONTENT FACTORY

The Talisker Whisky Atlantic Challenge
employs a dedicated media team which
seeks to maximise press coverage and
media exposure around the world.

Professional film crews and photographers

attend both the race start and each finish
line event to capture visual assets that are
distributed around the world.

Press releases and video news reels (VNRs)
are produced for each team, always ensuring

that there is a steady stream of content
available for global media.

-mv

EDIA | MEDIA COVERAGE

5 4 fy ©
PEATFORMS | ENVIRONMENT |CHAR|3%8'1"20f9[2

% :._‘;'g

OWNED PLATFORMS

TALISKERWHISKYATLANTICCHALLENGE.COM

TALISKER
EERALIER WHISKY
WEB VIDEQS ATLANTIC
CHALLENGE
MEDIA TEAM

PRESS RELEASES
BESPOKE CONTENT

SOCIAL MEDIA
FACEBOOK
INSTAGRAM

TWITTER

YOUTUBE
IMAGES

PARTNERS &
SPONSORS
ROYALTY-FREE
CONTENT
COMMERCIAL
CONTENT
EDITORIAL CONTENT
PROMOTIONAL &
BRANDING MATERIAL

VIDEOS
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CONTENT FROM THE SEA

During the race, satellite transmissions from the teams and race support boats provide videos, imagery and other
content from the ocean.

Apart from ensuring the safety and wellbeing of the participants, the support boats roam through the fleet and have a
photographer and videographer onboard that focus on documenting the crossing.

The race’s dedicated communications supplier, Range Global Services, provides teams with the opportunity to carry
equipment onboard that enables transfer of footage directly from the high seas. Being able to offer a glimpse of life
onboard delivers immense value to media, sponsors and of course friends and family.

“Due to an unexpected hospital visit, | was so sad that | wouldn't be able to see off the Bucks Buoys in person in La
Gomera. Seeing the teams go for their safety meetings / final checks and interviews with Charlotte on the Facebook
live stream made me feel like | was there. Then on start day | was crying as | saw Race Director Carsten sending every
team off personally. Every day | would check not only their progress but also that of the others in the fleet. I did try not
to do it too often but ended up checking every 4 hours without fail. | received satellite phone calls from the ocean on my
birthday and Christmas assuring me that they were OK. Safety Officer lan’s reports kept me going and | know they
helped other families as well. Not a day went by without me checking 'dot watchers’, with Atlantic Campaigns
delivering fantastic photos of the teams at sea. | was engrossed reading the other ‘dot watchers' comments as well.
Then | got the amazing phone call from my son Kevin, from his own mobile to tell me he could see Antigua and that it
wouldn't be long before they stepped on dry land. | didn’t sleep that night waiting for the first view of the Bucks Buoys
rowing into English Harbour and Carsten again personally welcoming them all ashore. | was cryiig watching my family
hug each other with happiness! | am so grateful to everyone at Atlantic Campaigns and the ‘dot watchers’ for making it
possible for me to ‘be’ at the start and finish to see my son, grandson and their two friends complete the Talisker
Whisky Atlantic Challenge 2019/2020. Thank you!”

The BGAN Satellite
Terminal used by the
official support yachts

Jackie Luff - Team Bucks Buoys

PG 18
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ACCREDITED MEDIA

The race’s Press and PR teams seek to

support both accredited media on site 100% Royalty-free media access
and the many television networks and
news organisations that follow the 50+ Accredited media teams

race around the world.

1000/0 Participating teams represented

MEDIA CENTRE

The race operates dedicated media centres
iIn both La Gomera and Antigua with free
high-speed internet connections.

. . ¥ TP L AD “NTURE BEG'NE, .
These centres support media professionals I |t ERE W BT
provided by our title sponsor Talisker, as o A e
well as other visiting news teams covering ‘ : : |
the race in general or following individual
teams or participants.

The new media centre in La Gomera

ROYALTY FREE CONTENT

The race offers a continuous stream of
royalty-free images, videos and other
multimedia content, including live streams
and embeddable social media content. This
content Is distributed via newswires or
dispatched directly on request.

A dedicated media team produces media
assets for each team

PG 19
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MEDIA RESULTS

This year’s race generated an unprecedented amount of media
attention. Coverage was generated by the combined efforts of
Tallisker Whisky’s communication agencies, the dedicated
race media team, and the tremendous effort put in by many of
the teams to create coverage for their campaigns.

MEDIA COVERAGE

TALISKER WHISKY

Talisker employs leading communications
agency CSM to deliver dedicated coverage for
its sponsorship and the race all year.

TALISKER WHISKY ATLANTIC CHALLENGE

"WORLD'S TOUGHEST ROW" RACE BEGINS [ieas

Earned Media:
Owned Media: 40m audience reach - 7.4m views - 32,836 mentions
Media Partnerships: 5.3m audience reach - 2.4m video views

Influencer Marketing: 12.5m audience reach - 350,000 views

911 pieces of news coverage

RACE MEDIA TEAM

The dedicated race media team distributes
feature stories, news coverage, images and
videos to major news outlets across the world.

Race specific press coverage: 362
Total audience reach: 522 million
Total global TV broadcasts: 60+
Total estimated TV viewers: 42.5 million

Coldplay and TV’s Lorraine Kelly congratulate
Exmouth woman's record-breaking Atlantic row

TEAM PR EFFORTS

The individual teams also generated coverage
in abundance themselves. Global and local
news outlets were fascinated by the teams’
diverse backgrounds, amazing
accomplishments, and spirit of adventure!

Estimated:

Total press coverage of teams: 180+

Team specific audience reach: 362 million
Total team specific TV coverage: 35+

Total team specific TV viewers: 36.4 million
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PRESS COVERAGE

With the largest ever fleet, this year’s
race generated more print and digital
news coverage than in any previous
year. Substantial coverage in the US,
HK and China boosted the figures.

732 Pieces of Coverage

People Reached

884m

Pair become first brother and sister

team to row across Atlantic
JK News

Ghent brothers complete ‘World'’s
Toughest Row’ across the Atlantic

TELEVISION

Some teams in particular caught
the eye of the news networks.
BROAR became the ‘darlings’ of the
BBC in the UK, whilst ROWHHOME
had their own primetime
documentary on ZDF in Germany.

60+ Global Broadcasts

Global TV Audience

Max Breet - Fortitude IV

MEDIA COVERAGE

DIGITAL MEDIA

All of the teams aggregated
thousands and posts, with sponsors,
friends and family chipping in.
Greetings from the likes of Coldplay
(11.5m Instagram followers) and
David Beckham (62.5m instagram)
delivered huge visibility.

Estimated Total Posts

3,600+

1 50m+ Estimated Potential Reach

Coldplay ) ‘#:

7,743 Tweets

Tweets Tweets & replies  Media Likes

Coldplay @ @coldplay - 4d
Massive congratulations Claire, Bird and
Mo! What an incredible achievement.
We're so proud of you. Love ¢, g, w &j

e Oarsome Foursome @Oar... -5d

Just WOW!!! So proud! They have a
NEW WORLD RECORD . !

In rowing the Atlantic in 49 days, 13
hours, 49 minutes they have become
the FASTEST FEMALE TRIO with Mo
being the first deaf person to have
rowed the Atlantic!

8 @ACampaigns - Penny Bird & Ted
Martin

#TWAC2019

INFLUENCERS

Talisker engaged a number of
professional lifestyle and outdoor
influencers, including award-
winning actor Matt Smith, to visit
the race. Combined they extended
the reach beyond the ocean
rowing community.

50+ Estimated Total Posts

12.5m

Audience Reach
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i ngles Fortiude IV hons vito Fedizone 2019
SERID e Telisher Allantic Chstenge. GI ullimi che
NTVE  tagisranno il ragusrdo, srmvsranns s dus mes

British frie

TALISKER

WHISKY

4800 KILOMETER DBER DEN ATLANTIK GERUDERT

Diese Deerns sind die Harte

+++ Erstes Frauenteam der Renn-Geschichte +++ Sechs Wochen Kampf gegen Wind,
Wellen, Regen und Nidigheit +++

= giant waves
mile Atlantic rowing

towin 3,0

race

Gentse broers zijin Atlantische
ot ot Ocedaan overgestoken in roeiboot: hoe
slaag je in deze “zotte onderneming”?

E' ripartita la Talisker Whisky Atlantic Challenge %
. nre ~s Um [ 7] T8 19308 THARG 20 hor AR0n ARSIOSL 1 05 Carrhe

Tina trareceass 3 remi dellOvsana Atlantico obe vede impegnati coraggios avventurien @ un peraceeo di gouw migia
0 30 Band o “Dorks™ e Aok nd Anioss 4 \ Prg 24 7 3 4

nauticy G La Goosera, sede Canirie, & Nebaoa's Dodaund dell 2ol di Astiiue

Roede over Atlantes)

Endeli
B

The Daily Telegraph

21 lettl della zattimana
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WHISKY

brobible

MailOnline

Mates from Bondirow 4,800
kilometres across the Atlantic -
battling 12-metre waves, capsizing and
colliding with a marlin on their way to
setting a record

« The team charged aerozs the Atlantic In just 34 days, smashing the world record
« They rowed 4,800km across the Atlantic faster than any Aussie team in history
= But they suffered horrendous conditions and were even hit with a giant marlin

= Weoather for the i Atlantic were the worst ever

sty Voslermmc) brp  Thowy b e

yn and 3z Sagers
rd 45 mirutee, clisching

The Srmaking Auseiraloen tamem Brpue Griece, Murte Flacchar. Camuron Mostys sad Nick
Sargamt (pacrarad loft 10 right)

Bekijk de beelden van de
indrukwekkende start van de Talisker
Whisky Atlantic Challenge

SRV s et TE e 14 a1 001 R 3 0 A e L b 1t et I e

th China Morning Post

Atlantic Challenge: four Brits win
rowing race from Canary Islands to
Antigua, experiencing magical
combination of ‘twisted, sadistic’

Oy Axeste Kedy GAN

v ipzend 1 i e

COVERING
COLO&ADO

Fight Oar Die Team
g Ts i

BERd cor vareson w1 L% 3eoomse e vmor 3 e Do e

Four 'Ancient Mariners' row across the Atlantic in
record-breaking time

The Talisker Wilderness Bar: Bringing A Taste Of The
Isle of Skye To The Canary Islands

asomsosen
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Inspired to join the race by the documentary ‘Four
Mums in a Boat’, RowHHome become the first German
female team to row any ocean.

The four team members worked with a professional
content creation company during their entire
campaign to produce a multimedia web series, a long-
form documentary, and generated huge visibility in
major newspapers and across the TV networks in
Germany known as the ‘Wellenbrecherinnen’

200+

Pieces of Coverage

PG 24

50,000,000+

Total Reach

gen Podcasts

bagonm - BommomE

Wir iiber uns

Veranstaltungen  Kontakt

Stand: 09.12.2019 08:03 Uhr

Abenteuer Atlantik: Mit dem
Ruderboot nach Antigua

von Anja Grigoleit

Noch ein paar Tage dann starten vier Hamburgerinnen vom 7 Team
Rowhhome in das wohl grofte Abenteuer ihres Lebens: Sie rudern iiber den
Atlantik. Seit Anfang Dezember sind Catharine Streit, Meike Ramuschkat,
Steffi Kluge und Timna Bicker bereits auf La Gomera, um die letzten
Vorbereitungen fiir die Tour zu treffen. Und sie sind nicht allein mit dem Plan,
ab dem 12. Dezember 3.000 Seemeilen nach Antigua zu rudern. Insgesamt
gehen 35 Boote an den Start der Talisker Whiskey Atlantic Challenge. Von
Allein-Ruderern bis zu 5er-Teams sind 88 Manner und 15 Frauen dabei.
Rowhhome ist das erste deutsche Team, das iiberhaupt an dieser hartesten
Regatta der Welt teilnimmt.

Schlafen kénnen die vier
Hamburgerinnen schon seit ein paar
Tagen nicht mehr richtig. Und doch ist
das nur ein leichter Vorgeschmack auf
das, was da noch kommt. Denn die
nachsten Wochen werden rund um die

CASE STUDY:
ROWHHOME

2cfde > Sport > SPORTroporage » SPORTreportage vom & Duzomber 2013 5 Vier Frauen we

Vier Frauen wollen Gber den Atlantik rudern 9
Teil 1: Die Vorkereitung der "Wellenbrecherinnen*®

‘RowHHome"
Hamburger Atlantik-Ruderinnen nach 42
Tagen am Ziel

23.01.2020 19:27 Uhr

5.068 Kilometer ruderten vier Frauen aus Hamburg, verbrachten Weihnachten und Sil-
vester auf hoher See. Nun haben sie sich ihren Traum erfiillt und sind in der Karibik
angekommen.
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Mates from Bondi row 4,800
kilometres across the Atlantic -
battling 12-metre waves, capsizing and
colliding with a marlin on their way to
setting arecord

« The team charged across the Atlantic in just 34 days, smashing the world record
« They rowed 4,800km across the Atlantic faster than any Aussie team in history

« But they suffered horrendous conditions and were even hit with a giant marlin

« Weather and waves for the prestigious Atlantic Challenge were the worst ever

R LA
CHALLENGE =

= -
- e—

© Supplied

ROWED LESS

TRAVELLED W -
AN &a el - ¥4
X

Four friends from Bondi Beach have clinched second place in the world’s toughest rowing race —
the Talisker Whisky Atlantic Challenge — finishing only behind British team, Fortitude IV.

The team — Martin Fletcher, Ryan Grace, Cameron Mostyn and Nicholas Sargent — completed the
3000-mile rowing race in 34 days 10 hours and 46 minutes, arriving into English Harbour, Antigua
on 15 January 2020 - setting a world record for fastest Atlantic row crossing by an Australian

team.

THE RACE | BRANDING | MEDIA | MEDIA COVERAGE | RACE PLATFORMS | ENVIRONMENT | CHARITIES | 2019/20 | WORLD RECORDS | PROUD PARTNERS

CASE STUDY:

ROWED

sl LESS
| TRAVELLED

v A

With a team name inspired by the book ‘The Road
Not Taken’ by Robert Frost and an aim to push their
physical and mental limits, this team of four broke
the Australian Atlantic crossing record, and became
a widespread media hit in newspapers and on
national television in their home country of
Australia.

80+ Pieces of Coverage

Total Reach

50,629,489
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OARSOME
FOURSOME

TSAn X odiSINTE

Coldplay and TV's Lorraine Kelly congratulate

‘Oarsome Foursome’ is made up of mother and Deaf woman, 60, rows Atlantic Ocean in , : :
Exmouth woman's record-breaking Atlantic row

daughter Mo 0'Brien and Bird Watts, and friend world first

Claire Allinson. The team arrived into Antigua after By Allce Evans

49 days, 13 hours and 49 minutes, making Mo BBC News

O’Brien the first deaf person to row an ocean. © 31 January 2020 © ¥ [ <« shae

The team earned a great amount of media coverage
in the UK and beyond and celebrity support from
Coldplay frontman, Chris Martin!

1 50+ Pieces of Coverage

'Oarsome Foursome' complete the world's toughest row-
smashing world records

1 8,345,405 Total Reach | . i 2 1 lodies have retumed alter @ wrumphant 3000 mier

Niko.. ATLANTIC CAMPAIGNS

Mo O'Brien (right) says her deafness made many elements of her 3,000-mile Atlantic row more challenging
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6th Januar

roar' brothers set rowing challenge N3N

Arriving into Antigua after 35 days, 9 hours and 9
minutes, the Scottish trio Jamie, Ewan and Lachlan
MacLean are the first three brothers to row any
Edinburgh brothers set rowing world ocean, and the youngest and fastest trio to ever row
records in the Atlantic the Atlantic after beating seasickness, battery
issues, storms, and dehydration.

Home UK World Business Politics Tech Science Health Family & Education

| . -
amid world-record bid
Scotland  Scotland Politics ~ Scotland Business ~ Edinburgh, Fife & East ~ Glasgow & West

@ 17 January 2020 f ®© ¥ [ <« share

The team became ‘the darlings’ of major media
publications and TV networks, appearing on the
likes of BBC and CNN multiple times, generating a
huge amount of press exposure whilst raising funds
for multiple children’s charities.

m Sports Football Tennis Equestrian Golf Skiing Horse Racing Motorsport Sailing Rugby Formula E Esports LIVE TV Edition v C 200+ Pieces Of Coverage

Olympics could be canceled if coronavirus persists next year, says Tokyo 2020 president

Scottish brothers smash world records rowing across 52 345.405 Total Reach
Atlantic o

By Amy Woodyatt, CNN
O Updated 1503 GMT (2303 HKT) January 18, 2020
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n FA c E B 0 0 K Atlantic Campaigns Atlantic Campaigns voe
I A celebration of #TWAC2019. Shoutout from Coldplay to our amazing team Oarsome Foursome €
Th(-lz: 2012 ra:(:e r?e:‘ched ;lose to 2(:1 million people A celebration to our ocean. Race starts December 12th.
on Face ?0 ’ wit rea!c am.Oflg the 25-54 age Thank you to our Tltle P~a‘rtner Talisker for creating the Wilderness Bar #twac2019 #wildspirits #oceanrowing #doinggreatthings #talisker
group being substantially higher than the global to celebrate our wild spirits. #3000miles #sustainability
average for the platform. Facebook Live proved to #TWAC2019
9 P P #madebythesea and my dad told me about some ladies from where i'm from doing

something amazing www.oarsomefoursome.co.uk

everywhere i look i see people being brilliant

june osborne forever

thankyou for reading these for the last few years, we are really
grateful for you all

love cm

be hugely popular in this race, attracting more
than 588,553 unique live video views.

18,256,873 Total Reach

25-34 Most Reached Age Group

w A

26,333 Page Likes

WEIRYITEDAGIR SPIRIS T The
TA RNESS: 6
e f

186,748 Impressions L

OARSOMEFOURSOME.CO.UK
OARSOME FOURSOME - 4 ladies, 3,000 miles, 2019, 1
boat

152,926 Post Reach

Source: Facebook Analytics: April 2020

FANS BY AGE GROUPS TOTAL REACH

13% 13% 13%
Women
9% 150K
o, 0,
W 55% 4% 5% 100K
13-17 18-24 35-44 45-54 55-64 oo y 4
Men e (D i e
: 0
3% 3% 08 15 22 29: 05 12 19 26 02 09 16 23 08 15 22 29
43% 9 o . :
o 6% DEC JAN FEB MAR

9%

11% 1%
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INSTAGRAM

Instagram is proving to be one of the most
popular ways for fans to engage with the race.
The latest content from the fleet is constantly
uploaded by a dedicated content manager on
site at the start in La Gomera and at the finish
line in Antigua.

PG 30

68,649 Total Post Likes
25-34 Most Reached Age Group
8,578 Total Page Followers
4% Engagement Rate

Source: Instagram Analytics - April 2020

'
miles across the

Atlantic

13-17
18-24
25-34
35-44
45-54
55-64
65+

RACE PLATFORMS

atlanticcampaigns Pairs team
@theseablings have completed the
@talisker Whisky Atlantic Challenge
2019, the World's Toughest Row in 43
days, 15 hours, 22 minutes!

Anna and Cameron just rowed 3,000
miles across the Atlantic Ocean and are
the first brother and sister to row
across the Atlantic Ocean!

atlanticcampaigns Taking some time
to chill in the middle of the Atlantic
Ocean.

Rich from @forceatlantic, attaches
himself to the boat and swims several
metres away to capture a picture.

Imagine what it feels like to float in the
middle of the Atlantic Ocean with 5km

of ocean beneath you!
Would like it?

AGE RANGE GENDER

52%

Women Men
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, I w I I I E R Q Atlantic Campaigns v @ Atlantic Campaigns 9
@ACampaigns

RACE PLATFORMS

mo

@ACampaigns

) ] “This incredible opportunity is one that can never be WOW! @richardbranson tweets about #TWAC2020
Twitter provides the fastest way to get the forgotten. It was truly magical on so many Ieyels &it's team @OneOceanCrew?.
latest news from the fleet. The race’s content very hard for me to put into words what it is like out
team continuously updates the feed with the there.”

And features a picture of @rowhhome
latest information, videos and photos as they

capture or receive from the teams.

Bird from @OarsomeFour Spent 49 days at sea, 0 Richard Branson & @richardbranson - 8 Mar

becoming the fastest female trio to row the Atlantic Inspiring to hear how four women are rowing across the Atlantic to highlight
the importance of ocean conservation: virg.in/SLo @OneOceanCrew1
@oceanunite #InternationalWomensDay ¢ #IWD2020 ¢

2,486 Followers

4,800 Impressions Per Day

44,700 Tweet Engagements

Source: Twitter Analytics - April 2020
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mo

& YOUTUBE

The Talisker Whisky Atlantic Challenge’s
official YouTube channel has generated
more than 2 million lifetime views over 53
countries. Most views come from western
Europe.

P M 4 026/135 @ ¢ [« O

THE ULTIMATE ADVENTURE

of the audience is

Over 66% between 18 and 44

years old.

Source: YouTube Analytics - April 2020

VIDEO VIEWS OVER TIME

JAN 2019 - MARCH 2020

2 150k

2 100k

2 050k

2 000k
Jan 19 Mar 19 May 19 Jul 19 Sep 19 Nov 19 Jan 20 Mar 20
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ATLANTIC CAMPAIGNS

RACE
WEBSITE

The official Talisker Whisky Atlantic Challenge
website acts as a hub for both rowers and
fans. The website has all the information
needed for interested fans and future
participants. The rowers section provides all
the relevant resources for teams in
preparation for their row.

Monthly Visits

The Challenge ey
THE PREMIER EVENT IN OCEAN ROWING — A CHALLENGE THAT 1
WILL TAKE YOU MORE THAN 3000 MILES WEST FROM SAN -

SEBASTIAN IN LA GOMERA. CANARY ISLANDS (280N 180W) T ey
NELSON'S DOCKYARD ENGLISH HARBOUR, ANTIGUA & BARBUDA®

(170N 610W). THE ANNUAL RACE BEGINS IN EARLY DECEMBER,

WITH UP TO 30 TEAMS PARTICIPATING FROM AROUND THE

THE RACE STRUCTURE BRINGS TOGETHER AN ENVIRONMI
WHERE TEAMS FROM ACROSS THE GLOBE GATHER IN THE RACE
VILLAGE SAN SEBASTIAN IN LA GOMERA, CANARY ISLANDS.

~
READ MORE

RACE PLATFORMS

TALSKER RACE
THETEAMS. GN UP GALLERY
vMISKY Sonu ARCAVES

WE ARE HERE TO ASSIST YOU ALL
THE WAY

The World's Toughest Row

RACE ARCHIVES

1 _5M+ Page Views

2013 LEADERBOARD

Over 1 9K Unique Monthly Visitors

2015 LEADERBOARD

1 min 56 secC Average Time Spent On Website

Source: Google Analytics: April 2020

2016 LEADERBOARD

2017 LEADERBOARD

2018 LEADERBOARD

2019 LEADERBOARD

MEET THE TEAMS

2020 TEAMS

2021 TEAMS

2022 TEAMS
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RACE TRACKER

TRACKING

The tracker is the most popular way for fans to follow
the progress of the boats during the crossing. Known as s b
‘dot watching’, the positions of the boats areupdated @ | &

approximately every 4 hours.

2,039,845 Page Views

20CCO0CCOOCOOCOCCOCPOOOGCTC

Top Viewing Countries

. GERMANY The YB Races tracker is available on Mobile (i0S, Android) and on the race website
L2
< UNITED KINGDOM RACE TRACKER VISITORS OVER TIME
® Pageviews
0 SWITZERLAND 20,000
& UNITED STATES 70,000
h—— /N

Source: Race Viewer Analytics - April 2020

January 2020 February 2020 March 2020 April
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FACEBOOK
LIVESTREAM

Facebook Live proved hugely popular during the 2019
race. During the active race period, over 150 live
broadcasts delivered more than 1.2 million unique video
views on the platform.

OVQI‘ 1 50 Total Live Broadcasts

1,224,662 Video Views

64,373 Views For The Race Start

Source: Facebook Analytics - April 2020

“Being able to watch the Atlantic Campaigns
live stream meant | could experience the
emotion of every teams start and finish as if |
were there in person. The flow of information,
the extra facts about the individuals, and the
interviews were fantastic!”

James Abbott, UK

THE RACE | BRANDING | MEDIA | MEDIA COVERAGE | RACE PLATFORMS | ENVIRONMENT | CHARITIES | 2019/20 | WORLD RECORDS | PROUD PARTNERS

ay—
—p s = 17 AT

» SRORMED INTQ_

BROAR ARRIVAL - Live from "It feels amazing - words won't be ROWED LESS TRAVELLED ARRIVAL RESILIENT X ARRIVAL - Live from

Antigua able to sum up how we feel, what... - Live from Antigua Antigua
13 weeks ago-23.8K Views 13 weeks ago-11.2K Views 13 weeks ago - 25.9K Views 13 weeks ago - 11.1K Views
Q0w '« OO ¢ Q0w '«

FORTITUDE IV ARRIVAL - Live from LIVE from the Atlantic Ocean! Fight LIVE FROM THE ATLANTIC: If you = HMS Oardacious ARRIVAL - From

Antigua Oar Die from the USA! Look at th... wonder what it’s like to be out in... Antigua
14 weeks ago-40.5K Views 14 weeks ago-10.9K Views 14 weeks ago - 74.2K Views 13 weeks ago -16.3K Views
OO0 3K OQis 363 w00 1K Q0w 589
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ENVIRONMENT

Atlantic Campaigns are acutely aware that although we
deliver the platform for the Talisker Whisky Atlantic
Challenge to take place, ultimately it’s the Atlantic Ocean
that provides the setting, surroundings and scenery. With
this in mind, we are passionate about educating past,
present, and future generations about the wellness of our
oceans and taking action to the #EveryStrokeCounts
campaign - A pledge we have signed with the United Nations
Environment Programme.

During the 2019 race, more than half of the fleet raised funds
and awareness to highlight the worldwide issue of ocean
conservation and sustainable use of our seas.

In the week leading up to the race start, our title sponsor
Talisker demonstrated its love for the ocean by putting on an
ocean school for all rowers. Hosted by Parley For The Oceans,
the sessions were designed to educate, inspire, and empower
the next generation of ocean guardians.

A RACE WE " |EVERY
CAN WIN ...+ | abis

PG 36
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From the 2019/20 Ocean School
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CHARITIES

The Talisker Whisky Atlantic Challenge is a visibility
platform enabling each team to raise funds for charities of

mo

5.5 Bl eancpILLAN PlAZTIC
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. Ji CANCER SUPPORT m\
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Each team or individual can choose one or several young people .

- . . . carefree
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The 2019 fleet raised €1.7 million for charities (and @ OneSight' RIGHT TO PLAY g::."‘;!r'u,g CORNWALL BLOOD BIKES ~ mescos cusrascrany
counting)! iyt

(o] 0 um:l_;‘c:r“:.H - YAL NAVY 358 / Black Do,
Children st % Hospiscare  SRARAL MARNEs ) nsitue”

ring in the heart of Dev

D r Rebuilding . A FIGHT
__Qf ) ' lives after  pnarine’-4 D/\R \(du-&u)’(u

The Talisker Whisky Atlantic Challenge has seen rowers
across the last six races raise..
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2019/20 RACE

SUMMARY | &

35 boats set off from La Gomera on the 12th of December 2019, and, 87 days later, on the
7th of March 2020 the last of the 35 teams docked safely in Antigua. Of the 103 individuals
who made up the fleet, 102 arrived into English Harbour - with one rower retiring mid-
race and being picked up safely by the support boat.

Whether it took 32 days or 86 days to finish is irrelevant- for all entrants it has been an
incredible achievement. The success of so many participants does not mean that any part of
the 2019 race was easy, but it is a testament to the rowers’ preparation, hard work, and
endurance both physically and mentally.

The weather during the 2019 race was a mix of all the ocean has to offer. It was not as fierce
or fast as two years ago, nor as soul-crushingly still as 2018. Though they may not feel that
way now, this year's fleet has been fortunate to experience a full range of conditions..

As we learn more every year and the crews knowledge of equipment and training improves,
there are fewer and fewer technical issues. Autohelm difficulties and broken oars were the
most common issues, but beyond that, most problems were one-off events. We saw multiple
power failures and steering problems, but generally the fleet managed the Atlantic crossing
in good condition.The race places a huge amount of stress, both physically and mentally, on
the participants, and we have witnessed the usual cases of sore backsides, muscular
injuries and blistered hands. The recovery for most is quick - and for many these problems
become part of the fabric of the entire experience.

The rowers of the 2019 fleet will be changed forever. They have seen things no camera will every really be able to capture. There have been whales, orcas,
sharks, dolphins, and turtles, amazing night skies, and sunsets and sunrises that lift the spirits.

More than this, the rowers will have found out about themselves and discovered the humility and honesty that such a touch challenge brings.

A huge thank you to the support and interest from all of the ‘dot watchers’ - families, friends, sponsors, the media and those who are caught up and entranced by
how amazing this event and the participants are.
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WORLD RECORDS

There were many World and Race records set during the Talisker Whisky
Atlantic Challenge 2019/20 including:

Fortitude IV BROAR
Furthest distance travelled in 24 hours  First crossing of three brothers

Oarsome Foursome
First ocean crossing by a deaf person

Resilient:X
Fastest pairs crossing

Row off the Wall
Oldest female to row any ocean

The Seablings
First brother and sister team

RowHHome
First German female team to row any ocean

Ancient Mariners
Oldest British team of four

D7 Swiss Ocean Dancers
First Austrian solo First Swiss female team to row any ocean

Ocean 5 Oarsome Foursome

Fastest five man team to cross the
Atlantic ocean

Fastest female trio

= OWIT

ATLANTIC
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TEAM
Fortitude IV
Rowed Less Travelled
BROAR
Ocean 5
DoraBros
HMS Oardacious
Resilient:X
Row for Veterans
Force Atlantic
All Oar Nothing
Atlantic Ambition
Atlantic Guardsman
Van Durme Brothers
Team Margot
Row for Life
Felix Five
RowHHome
The Seablings
Hell Oar High Water
Swiss Ocean Dancers
Bucks Buoys
White Rows
Ancient Mariners
Oarsome Foursome
Atlantic Mavericks
Team Maktub
Fight Oar Die
D7
Team Atventure
Watering the Mind
Atlantic One

Atlantic Dream Challenge
The Swiss 1s
Mad Giraffe

Row off the Wall

WORLD RECORDS

FINISH TIME
32d, 12h, 35 m
34d. 10h. 46m
35d, 9h, 9m
35d, 19h, 50m
36m. 10h. 31Tm
37d. 7h, 3m
37d. 7h, 34m
37d. 11h, 32m
37d. 13h. 53m
38d. 15h, 3Tm
39d. 7h, 41m
39d. 15h, 3Tm
39d. 21h, 2m
39d. 23h, 59m
40d, 6h, 47m
41d, 12h, 55m
42d, 46m
43d, 15h, 22m
44d, 21h, 58m
45d, 2h, 18m
45d, 4h, 13m
48d. 21h. 51m
49d, 9h, 7m
49d, 13h, 49m
50d, 19m
50d, 6h, 19m

50d, 11h, 35m
57d, 13h, 49m
59d, 22h, 9m
63d, 7h, 14m
63d, 12h, 33m

70d, 9h, T1m
74d. 23h. 56m
73d, 23h, 43m

86d, 8h, 39m
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PROUD PARTNERS

TALISKER

WHISKY

PROUD PARTNERS

Atlantic Campaigns is supported by people, organisations, and companies that come together to deliver best-in-class knowledge, experience, and
equipment for the race. Sharing the same sustainability and social purpose goals and values, they come together from around the world to La Gomera to

ensure the race lives up to the highest of standards.

“Atlantic Campaigns has been one of the best organisations Range Global Services has had the pleasure of working with, and we are extremely excited to be a
sponsor of the Talisker Whisky Atlantic Challenge. All of the staff of Atlantic Campaigns have been incredibly accommodating which has made our job much
easier. Working with all of the teams in the TWAC has been incredibly rewarding. By gaining valuable feedback from organisers and participants we have been
able to implement processes that have made us a more effective and efficient company. | strongly recommend any company or organisation thinking about getting
involved with Atlantic Campaigns to reach out to the raceorganisers. Not only will it be beneficial for your company, you will end up making lasting friendships

that go beyond the business spectrum.

Terry Daniels, President, Range Global Services
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TECHNOLOGY SERVICES

OFFICIAL SUNSCREEN OFFICIAL HYDRATION OFFICIAL CLOTHING
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Atlantic Campaigns wishes to thank allthe rowers, participants, staff,
friends, families, and media teams for their efforts and contributions in’

making this year’s race such a successful event! . 2
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